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v Challenge

Biotech and healthcare companies like FirstStop Health, Bio-Rad, DayTwo,
Bruker, Thermo Fisher, and Comprehensive Care Services faced a
common challenge — communicating breakthrough science through

0 lex, f ted brand i that failed t t with
Biotech + Healthcare [ e
Design Case Study

v Solution

We partnered with their teams to translate technical innovation into clear,
human-centered brand strategies and digital experiences. From narrative
development to visual identity and UX, our work helped unify scientific
credibility with emotional resonance.

v Results

Drove measurable engagement across digital and brand
touchpoints

Accelerated adoption and conversion among key audiences
Elevated brand perception and credibility within the biotech sector

Helped marketing leaders turn scientific impact into business growth

>
N
=]
=3
(2]
(]
(7]
O
o
(]
S
O
(3
<
—
O
()]
X
+
=
[3]
o
=
2
m
|
2
o
c
O
T
1]
o
c
o






How do you ignhite a 55
year-old company?

Bio-Rad, a company with a history of innovation since 1952, had come
to a crossroad. Technological advancements both within the science
community and tech world were presenting new challenges

and opportunities.
Bio-Rad was in need of a strategic partner to help create a new

engine of innovation that produced nextlevel experiences for there
on-line marketing and sales efforts.




HUMANIZE -

EVOLVE
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« Humanized brand across digital ecosystem HLI manizi ng

« Create deep connection with customers
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Evolved digital sales & marketing tools
Created interactive experiences
Activated on-line channel

Built a community of thinkers

Evolving
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Bexi, Avantor End-to-End
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Evolved sales & marketing tools
Created interactive experiences
Activated on-line channel

Built a community of thinkers

Evolving
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FIRST STOP HEALTH WEBSITE

Care Navigation

WHO WE HELP

Explore all Solutions >

Enhanced EAP Counseling

115%

3 Average Client
ROI

$219 ® >5
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Deliver healthcare
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industry utilization rates
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- Telemedicine
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24/7/365 access to U.S.-based doctors via
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FIRST STOP HEALTH WEBSITE
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COMPREHENSIVE SOLUTIONS

Savings Guarantee for
Telemedicine Paired
with Care Navigation

FOR BROKERS

Deliver healthcare
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Intra Operative Neuro Monitoring Whatis IONM?

Careers in IONM
» COMPREHENSIVE CARE SERVICES WEBSITE

IONM Partnership

IONM Blog Articles

H CCS v Solutions v Clinical Apalytics Work With Us v Resources v 1 80O 741 5985

COMPREHENSIVE

CARE SERVICES > ( BROWSE OUR DIRECTORY )

THELCCS DIFFERENCE

Perfusion -
by Perfusionists

at hosp

Founded in 2002 by a perfusionist with over 25 years of experience,
CCS continues to be owned and operated by highly-skilled, practicing
perfusionists focused on unsurpassed quality, superior care and

improved patient outcomes.

Joint Commission Seal of Approval

What are Consulting Services?

Careers in Consulting Services

Consulting Services Partnership
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» COMPREHENSIVE CARE SERVICES WEBSITE

B e A CULTURE OF COMPASSION & COMMUNICATION
CCS ~ Solutions ~ Clinical Analytics Work With Us « Resources v 1 800 741 5985 K GETINTOUCH )
R Qe

COMPREHENSIVE
Cant Strvices

Meeting the high standards of the Employee empowerment
Joint Commission for Healthcare leads to rewarding careers

Staffing Services —working at CCS means
! that you will be striving
1 \ ‘ Ensuring your patients receive only the highest toward a greater good and
Bu ||d I ng pa rther re|a|onsh | ps quality of care that they deserve. Not only do we use higher purpose.

best practices to achieve ideal outcomes,

that last a lifetime

A MESSAGE FROM OUR FOUNDER

Connect with CCS
partner represtentive

» Call +1 800 741 5985

FIRST NAME

LAST NANE

H A REPERSENTIVE

" We partner with
hospitals to provide

a

solutions they rely on A° eart Surgery Our expert staff delivers a wide variety

to their meet business e g e of quality services and solutions.
goals and deliver Founder & CEQ ansfusion

optimal patient care.”
of-Care Testing point of care testing. blood conservation programs, hardware and inventory

t Rich Plasma Therapy




» COMPREHENSIVE CARE SERVICES WEBSITE

COMPREMENSIVE
Care Services

Solutions v Clinical Analytic

Work With Us ¢ Resources v

1800 74) 5985

A leading provider of perfusion
and autotransfusion servicesin

North America.

REASON ONE

THE CCS DIFFERENCE

The top 5 reasons leaders choose CCS

For medical centers and surgeons who are searching for a high-
quality perfusion and autotransfusion service provider as well as for

perfusionists and other medical professionals who are searching for

arewarding company to work with, there are a number of reasons to
choose CCS.

REASON ONE

A highly-trained and experienced staff ¥

We're only as good as the medical professionals tha

that we employ. That's why

our medical staff is comprised 0

ghly skilled board certif

ed or board

eligible perfusionists who are dedicated to e

nd superior patient
care,
[hrough our process of continuous improvement

t, we work to ensure that

every healthcare professional working on our staff is professionally trained

jentialed and experienced.This ena

Sus to completety r Nnour

yees todeliverr

eliable, high-quality resuits each and every time.

yout for top-tier talent in the medical

der a rewarding career

ON THREE

ustworthy compliance

d ourselves and all of our employees to the highest possible ethical

nportant it is for surgeons and medical centers to wo

s who are fully compli

REASON TWO

Cutting-edge research and innovation

Jsing the data that we

oliect throughout the

Nt
hat lead tc nthey d
autotransfusion field
We then use these insights and innovations to hel rp ut
achieve better patient outcomes, develop safer surgery prac and [

f you are looki

senter achieve its mission throt

CCSis hereto help
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Covrremensive
Cart Strvicrs

Miguel Barnes Matthew Reed Robert Waters

Titie Goes Here

Our people are the pulse
of our company

Meaningful values that matter

Effective
e recognize our People Integrity Communication

res values arein Ermpiai oo oet valosd
inical excellence.”

in M Murtha, CCP

diHsSy3avan

Jperating Officer

Cost Effective

Prov

eaming of a rewarding career working with e LAUN
er dynamic professionals? Join the CCS @
Am.

LAURA SMITH CHET CZAPLICKA TOBIAS VAN SCHNEIDER TOBIAS VAN SCHNEIDER TOBIAS VA

Director, Human Resources Founder CEQ Director, Perfusion Directee. Pectfusion Directo|
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VITAL SOULTIONS IN VITAL SITUATIONS

What is IONM?

» COMPREHENSIVE CARE SERVICES WEBSITE
IONM is the process of continuously monitoring a

patient's central nervous system during a procedure,
and, depending on the exact procedure, a wide range
of different equipment and tests might be used.

Whateve
jtions - Clinical Analytice Work With Us « Resourt 1800 741 5985 P min
System by ale

COMPREHENSIVE
Cart Strvicrs

rder to min ny damage

at might have occurred

Intra Operative Neuro Monitoring » ' B “ At CCS, we are able to provide IONM services to hospitals across the

country for both scheduled and emergency operations, helping them keep
their patients safe during complicated operations that put the patient’s

central nervous system at risk.

s : j
%") , R BENEFITS OF PARTNERSHIP

For procedures that place a patient's central

What is IONM ? . . .
nervous system at risk, IONM is essential.

Why Choose IONM

Careers in IONM

ed an experienced ECMO partner? Find out -

gtk ik b ekt N at sets CCS apart from the competition > (( somerirsor anrucnsur

s proud to offer IONM s

AN EXPERIENCED TEAM OF HIGHLY-TRAINED PROFESSIONALS

VITAL SOULTIONS IN VITAL SITUATIONS Why Choose CCSIONM?

What is IONM? Connect with a Friendly
RO CCS Team Recruiter

At CCS, we make use of the latest IONM tests and

: ; sy technology in order to deliver real-time, accurate
IONM is the process of continuously monitoring a

patient’s central nervous system during a procedure,
and, depending on the exact procedure, a wide range
of different equipment and tests might be used.

Learn more about our information on the function of the patient’s central

Autotransfusion careers and the nervous system.

benefits that set our company
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Performance: Metropolitan

Placement

10,969 Reach ¥ $766.99 Amount Spent ~

6K
4K
2K
0 -
Audience Network Facebook Instagram
17,440 Impressions ¥ 10,969 Reach ~
Age
] | 1347
All Women |
| 18-24
67% (11,702)
)
65% (7,154) e 2004
e—
$0.00 I
Cost per Result I 455
. 65+

Weekly Report

$400

$300

$200

$100
= $0
Messenger

A
All Men

32% (5,511)
34% (3,703 )

$99.82
Cost per Result

Market Location #1

Ads Performance

Not sure what food
helps you lose weight?

Trust
your gut :)

Copyright, 2019. rafael@one-brand.io

Impressions: 6,005
Reach: 3,788
Clicks: 14

Impressions: 3,301
Reach: 2,618
Clicks: 12

Impressions: 5,268
Reach: 3,568
Clicks: 11



Performance: Metropolitan Market Location #2

Placement

9,440 Reach + $830.38 Amount Spent ~

5K

4K

3K

2K

1K l
O -

Audience Network Facebook

Demographics

12,227 Impressions ¥

S

All Women

61% (7,492)
61% ( 5,797 )

$275.17
Cost per Result

Weekly Report

9,440 Reach «

Age

13-17
18-24
25-34
35-44
45-54
55-64

65+

Instagram Messenger
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$400

$300

$200

$100

$0

All Men

38% (4,604)
37% ( 3,539)

$0.00
Cost per Result

Ads Performance

Not sure what food
helps you lose weight?

Trust
your gut :)
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Copyright, 2019. rafael@one-brand.io

Impressions: 4,093
Reach: 3,324
Clicks: 19

Impressions: 4,369
Reach: 3,625
Clicks: 12

Impressions: 2,774
Reach: 2,393
Clicks: 9



Performance: Metropolitan

Placement

6,834 Reach ¥ $659.16 Amount Spent ~
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Audience Network Facebook
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-

All Women
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Cost per Result
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$200
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5 |
All Men

31% (4,311)
33%(2,239)

$0.00
Cost per Result

Market Location #3

Ads Performance

° Impressions: 5,831
° Reach: 3,521
° Clicks: 17

& N e Impressions: 4,383
- ﬂ,&!‘é : e Reach: 2,771
£\ .~ * i
Don't Diet. Just trust your gut :) ® Clicks: 11
3 S
° Impressions: 2,326

Not sure what food
helps you lose weight?

° Reach: 1,566
° Clicks: 4

Trust
your gut :)
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Performance: Metropolitan Market Location #4

Placement

2,796 Reach ¥ 48 Results: Link Clicks

2.5K
2K
1.5K
1K

500

0 Hm

Audience Network

Facebook

48 Results: Link Clicks ¥+ 2,800 Reach ~
Age
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All Women |
| 1824
75% (36)
67% (1,883) e 2534
p—
92,07 I
Cost per Result EEE—— ‘554
5554
e ©5*

Weekly Report

$105.49 Amount Spent

Instagram

40

30

20

10

— 0

Messenger

All Men

25% (12)
32% (892)

$2.58
Cost per Result

Ads Performance

Not sure what food
helps you lose weight?

Trust
your gut :)

Copyright, 2019. rafael@one-brand.io

Impressions: 5,598
Reach: 1,838
Clicks: 23

Impressions: 4,232
Reach: 1,399
Clicks: 14

Impressions: 2,935
Reach: 921
Clicks: 11



What is the
best diet for

» DAY TWO LANDING PAGE AND EMAIL

ran Segal presented

sions from the research on the
uppin stage and made us

on common dietary beliefs.
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Emerging evidence suggests that
postprandial glycemic responses
(PPGRs) to food may be influenced by
and predicted according to
characteristics unique to each
individual, including anthropometric

» DAY TWO LANDING PAGE AND EMAIL

SCIENCE soLuTION mpACT

PLEASE CONTACT ME

Assessment of a Personalized Approach to :.c.:'.lm f:‘:.p
Predicting Postprandial Ceal Sortons Lo
Glycemic Responses to Food Among . Sossact e
Individuals Without Diabetes Press

Assessment of a
Mayo Clinic publishes study results in JAMA showing efficacy of °
individuaized nutrition on managing blood glucose levels in a cchort in the P e rs 0 n a I I z e d A p p r o a c h

United States to validate the study conducted at the Weizman Institute

° o
Across the cohort of adults without diabetes who were examined, a t 0 P r e d I Ct l n g

personalized predictive model ¢ » » features of the indridual,

Jinical charactenstics 4 the microbiome,

SLK <
in addition to nutnent cc more predictive than current dietary l o St p ra n d I a I

approaches that focus only on the calorie or carbohydrate content of foods

©
Providing individuals with tools to manage their glycemic responses to food G I y c e m I C R e s p O n S e S t o

based on personalized predictions of their PPGRs may allow them to

maintain their blood glucose levels within limits associated with good health FO o d A m O n g I n d iVi d u a I s

DOWNLOAD FULL ARTICLE

Emerging evidence suggests that
postprandial glycemic responses
(PPGRs) to food may be influenced by
and predicted according to
characteristics uniaue to each




p» DAY TWO LANDING PAGES

Personalized
Diets Informed by

Gut Microbiome
Improve Health
Outcomes |
Responses \

The role of gut microbiota has
been an area of growing attention,
according to Eran Segal, PhD,
professor of computer science and
applied mathematics at the
Weizmann Institute of Science,
Rehovot, Israel, who introduced
compelling evidence in support of
environmental differences more
so than genetics as the basis for
shaping the effects of the gut

microbiome on health.

Read more
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Thank you!

Rafael Arroyo
rafael@one-brand.io
get.one-brand.io
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